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Urgency of the research lies in the fact that today, tourism has become an integral part of every country in the
world, because it is one of the most dynamic and profitable among all sectors of the world economy, contributes to the
strengthening and spread of economic, social and cultural ties.In the modern world tourism is seen as a socio-economic
phenomenon that exerts a direct and indirect influence on the development of information society and of all related
infrastructure and members of the population. Modern tourism is based on a high level of transport development, social
sphere and services, which, in the final analysis, turns it into a highly profitable branch of the economy. Studies which
have been conducted by the World Tourism Organization (WTO) show that the state of the global tourism industry,
despite the objective difficulties of recent years, is generally stable and the industry maintains the position of the largest,
high-yielding and fast-growing sector of the world economy. Target setting. In the article we try to analyze and
conceptualize the investigations on the priority trends of information society development in context of economic,
social and cultural rationale of tourism business functioning. The problem of the research is related to the impact of
tourism on the man in the spiritual level, and self-realization in the information society and globalization; the risks that
may arise from the implementation of tourist service projects are considered. The aim of the research is to present the
impact of tourism on a person in the context of globalization and the information society and to determine the
directions for the development of tourism in the information society and globalization. Research methods which were
used: theoretical analysis, synthesis and generalization. Results: the directions for the development of tourism in the
information society and globalization are outlined, so they are: to improve actively tourism legislation, to promote the
development of tourist operators activities at the level of state structures, to stimulate the private initiative of local
tourist firms, to pay special attention to enhancing the role of tourism safety, to promote the development of the
scientific discourse of tourism, to promote greater interaction and diversity of businesses, state and public organizations
and associations, to help the strengthening of the social orientation of the tourism accessible to all segments of the
population, to study the experience of countries that are actively engaged in tourism business.
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cultural communication, dialogue of cultures, internal culture, self-realization of personality.

Actual scientific researches and issues Sokol T.G., Kifjak V. F. were engaged in researches
analysis. Theoretical and methodological aspects of in the field of tourism etc. But some issues still
information society in context of tourist activity in remain beyond the attention of scholars and require
Ukraine and in the world are presented in the  a more detailed consideration of the prospects for
studies and works of many our native scientists, in  the development of domestic tourism in the current
particular G.V. Balabanova, I.I. Vynnychenko, L.V.  conditions of the national and world economy

Vorotina, N.A. Guk, O.P. Korolchuk, T.I. The statement of basic materials.
Tkachenko, V.G. Voronkova, A.V. Sosnin, V.O. Tourism as a catalyst for cross-cultural
Nikitenko, L.M. Shulgina, V.V. Talalay, Lozova  communication processes

O.A. and others. However, given the volatility of In the context of globalization and the

the external environment, it can be argued that the information society, tourism is involved in a
issue of the current state of the tourism industry in complex system of communication processes that
Ukraine and the prospects for its future  acts as a catalyst for the processes of cross-cultural
development remains relevant. communication, the dialogue of cultures and
Tourist demand is a mass and social category . civilizations, the emergence of new technological
It is formed on the basis of numerous factors, such  capabilities and the development of vehicles, the
as economic in general, socio-demographic, cultural open borders and communication of peoples. Under
and social, personal and behavioral factors. Tourist the conditions of the information society, a person
market performs numerous functions: received unlimited opportunities to contact with the
informational, mediatory, regulatory, stimulating, representatives of other cultures and civilizations, to
constructive and destructive, and other functions. make contribution to his own self-development and
Such well-known domestic scientists, as: Tsybukh  self-realization.
V.1, Lyubitseva 0.0., Malskaya M.P., Khudo V.V.,
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We must note that the development of tourism
affects of globalization, which is a consequence of
the dynamism of the modern era and the post-
industrial era of technically high developed
countries. There is an impact of Internet
technologies and culture on the development of
tourism as a cultural and communication process of
mutual influence of peoples. Tourism is a complex
social, cultural and economic phenomenon, which is
influenced by many factors, such as economic,
social, political, socio-cultural, demographic and
others. Among the factors mentioned above the
factor of "socio-cultural literacy" and cars or
heterostereotypes that have been formed in a
different culture and act as a deterrent should be
allocated (Hemingway, 2004).

Development of tourism as the spiritual world
of a man

Tourism is one of the states of a person's
internal culture and the form of his activity in which
a person goes beyond the boundaries of his
traditional ~ functions and uses utilitarianly
something. The purpose of tourism as a person's
spiritual world is to support the immanent process
of his socio-cultural self-affirmation, rules of
interaction, communication and his further
development and self-development. Tourism is a
process in which a person opens up the possibilities
of his one-dimensionality, "disconnectedness"”,
"linearity", elementarity and, communicating in the
information and communication process, interacts
with other subjects and objects of culture,
expanding his "cultural horizons".

Tourism is the "force field" of experience and
spiritual growth of a person, in which a person
realizes his self-creation. Tourism is seen as a factor
in the development of the concept of "game™ and
the universal characteristic of human activity.
Tourism - is the festive functioning of the individual
in the being of another culture and the formation of
personality as holistic one, which acts as a source of
freedom and the cultivation of universal values.
While being in tourist activity, a person goes
beyond the "assigned nature”, overcomes the need
for objective conditions of being and expanding his
abilities.

Tourism as a form human of self-realization.

Tourism is a way of becoming a person and a
general way of identifying the essential forces of a
person. It is thanks to tourism as a phenomenon that
a person realizes himself as a "person" and
communicates with the unreal, subjective, global,
and as a result of what he comes into contact with
global culture. The main field of tourism functions
realization is the spiritual world of a person who, in
the process of tourist meetings, plays the events,

meetings, conversations, actions of other people in
his mind.

Only in the process of tourist activities a person
can experiment with himself, with all possible and
impossible variants of his subjective behavior. As a
sensory experience, tourism is an instrument of free
choice of the individual. In the process of tourism
activity, a person connects the past and the present
and "loses" his life in the present, talking with the
past and predicting the future. The process of self-
improvement, the affirmation of a person as a
person is realized with, which makes it possible to
feel the attractiveness of tourist life and its existence
in tourism. Important for the process of tourism is
the state of spiritual activity, actualization of
various forms of tourism, satisfaction from
communication in the cross-cultural process of
interaction between cultures and civilizations. As a
self-projection of the development of the individual,
tourist activity creates conditions for the inclusion
of the individual in the complex intertwining of
tourist services, social ties that require the design of
a model of their life activity, which emphasizes the
free self-realization of the individual in each
specific situation.

Tourism should be regarded as the most
important condition for its natural development of
human history, the comprehension of the universal
and particular as the fundamental dimensions of
human existence. In the conditions of cross-cultural
communication, human communication occurs with
the use of information technologies and information
resources, which expands the possibilities of a
person in his self-realization as an individual, in
which the cultural function of tourism is actively
manifested. Tourism is used as a variety and
multivariance of the possibilities of free choice of
the individual and knowledge of the social
processes of mastering another world and its being,
mentality and culture, the history and way of life of
peoples, the history of culture and economy, which
requires the adaptation of man to the conditions of
another being and mentality. Tourism is seen as a
process that reveals the structures of interaction
between people, realizing themselves in archetypes
and the culture of personal behavior as forms of
creative search for "oneself in another",
contributing to the cultivation of qualities and
connections that were absent in the past
(Hemingway, 2004).

Tourism as a fundamental tool for
communication between people

Tourism is a modern fundamental instrument of
communication between people in the conditions of
the information society and cultural globalization,
interactions between society and man, nature and
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man, the history of another people and a man who,
as it were, gets used to the "other world" and other
life and tries to understand his inner world And
himself. Tourism in the information society and
cultural globalization should become a commodity
of "first necessity", an urgent need of the person
himself at a certain level of income and the level of
the societal society. Individual countries are trying
to create a branch of the economy - the tourism
industry, which is of great importance for profit in
the information society and cultural globalization
(Kan, 1997).
Types of tourism

The following types of tourism are
distinguished:

1. Recreational, cognitive or scientific,
business;

2. By the nature of the organization -
individual, group, organized and amateur

(unorganized);

3. According to the intensity of tourist vouchers
- permanent and seasonal;

4. In duration - short-term or long-term;

5. On the use of means of transport - personal
transport, public transport, transport, caravan
tourism, sea or river cruises;

6. Inclusive-tour based on specially developed
inclusive tariffs;

/7. Peking - tour as a full service, which is
organized in accordance with the advertising
companies.

The structure of these tours varies greatly
depending on the country, the state of the tourism
industry, the purchasing power of citizens, the range
and quality of the services offered.

Development of the tourism industry in the
context of globalization and the information society.

The tourism industry is understood to mean the
aggregate of production, transport and trade
industries that produce and implement tourism
services and goods of tourist service. In the modern
era, tourism as a culturally creative force and
cultural construct of the information society and
cultural globalization is the result of the long
evolution of tourism, which serves as a tool for
dialogue between cultures and civilizations.
Tourism is an instrument that promotes the
formation of cultural self-awareness of individuals,
serves as a form of cultivation of leisure time and
leisure, contributing to the increasing opportunities
for self-realization, the right to rest. Social tourism,
which fully corresponds to the UN Millennium
Goals, should become a priority in national tourism
development.

At the same time, it is necessary to take into
account the risks that may arise from the
implementation of tourism services projects in the
context of globalization:

1. Macroeconomic risks associated with the
possibility of deterioration and external conjuncture,
a slowdown in the economy, a level of investment
activity, high inflation, a crisis in the banking
system;

2. Financial risks associated with the
emergence of budget deficits and inadequate level
of budgetary financing;

3. Technogenic and environmental risks
associated  with  global climate  change,
technological and  environmental  disasters,

technogenic risks;

4. Geopolitical risks, which are affected by the
entire political situation of the country, military and
terrorist actions that threaten all human life today;

5. International risks, based on the development
of international relations with a particular country.
Tourism as an export-oriented sphere is more stable
than other industries and even in conditions of
uncertainty and risk.
conclusions.

In this regard, it is necessary to develop
proposals on the development of tourism in the
information society and globalization:

1. Actively improve tourism legislation, which
represents the legal basis for the provision and
settlement of the tourism industry and the creation
of decent living conditions for people in other
countries.

2. To take legislative initiatives that are aimed
at introducing conceptual changes in legislative acts
that provide priority to real producers of tourist
services.

3. To promote the development of tour operator
activity at the level of state structures, which is a
mediator in the development of tourism and is
aimed at the development of the tourism industry as
a whole.

4. Encourage the private initiative of local
competitive tourism firms that operate on a market
basis and take it into account when developing a
national strategy for the tourism sector of the
national economy.

5. To pay special attention to enhancing the
role of tourism security as the most important
problem of its reliability, quality assurance and a
safe tourist process in the territory of each state.

6. To promote the development of a scientific
discourse of tourism and a more active attraction of
the world's scientific potential to solve tourism
problems, to promote the integration of
international scientific and tourist potential into
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educational activities, to unite scientists involved in
tourism issues in the scientific community and to
bring Ukrainian scientists to the international arena
and to include them In international scientific
communities according to scientific interests.

7. To promote the activation and diversification
of the forms of interaction between business
structures, the state and public organizations and
associations in the sphere of tourism as the
development of a new trend of tourism of the 21st
century, the expansion of the practice of holding
forums, round tables and conferences on various
tourism issues that require reflection in the context
of cultural globalization And cross-cultural analysis
of complex problems of ecologically safe and
reliable tourism.

8. To promote the strengthening of the social
orientation of tourism accessible to all segments of
the population, to study the experience of countries
that are actively engaged in tourism, and the
scientific community to develop new concepts for
the development of social tourism, which should
become the driving force for the prosperity of states
and scientific communities, a form of consolidation
of states and scientists based on Scientific
interaction of scientists.

Conclusions and results: the directions for the
development of tourism in the information society
and globalization are outlined, so they are: to
improve actively tourism legislation, to promote the
development of tourist operators activities at the

level of state structures, to stimulate the private
initiative of local tourist firms, to pay special
attention to enhancing the role of tourism safety, to
promote the development of the scientific discourse
of tourism, to promote greater interaction and
diversity of businesses, state and public
organizations and associations, to help the
strengthening of the social orientation of the
tourism accessible to all segments of the population,
to study the experience of countries that are actively
engaged in tourism business.

The results of the analysis make it possible to
conclude that tourism as one of the most important
factors of information society formation in Ukraine
plays an important social and economic
significance, since it is a source of budget revenues,
creates new jobs, develops all sectors related to the
production of tourism services, promotes welfare
growth, plays a part an important role in the
development of peaceful and friendly relations
between peoples, the expansion of interethnic
contacts and makes possibilities to develop cross
cultural communication.

Development of tourism industry is restrained
by various problems, the decisions of which require
state regulation and support of executive bodies.
Ukraine has significant tourist potential and all
prerequisites for the development of domestic,
inbound and outbound tourism. But it is not used
enough. However, the analysis of the dynamics of
the tourist market of Ukraine indicates the growth
of the number of tourists.
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ONTUMI3ZAIISA PO3BUTKY TYPUCTUYHOI'O BI3BHECY B YMOBAX TH®OPMAIIMHOI'O
CYCIIIBCTBA

AKTYaJbHICTh OCTIKCHHS MOJATa€ B TOMY, IO CHOTOIHI TYpHU3M CTaB HEBiA'€MHOIO YaCTHHOIO CTAOLIBHOTO i
CTPIMKOTO PO3BUTKY KOXKHOI KpaiHH CBITY, OCKIJBKH BiH € OJHHM 3 HaiOiIbIl AMHAMIYHUX Ta BHTINHUX cepel ycix
raixys3eil CBITOBOI €KOHOMIKH, CIIPUs€ MOCHJICHHIO Ta MOIIMPEHHIO CKOHOMIUHHX, COLIaJbHUX Ta KYJIbTYPHUX 3B'S3KiB.
Y cydacHOMY CBITI TypH3M pO3IISIAETHCS SIK  COIAJbHO-CKOHOMIUHHI (CHOMEH, SIKHi Oe3mocepentHbo 1
OIIOCEPEKOBAaHO BIUIMBAE Ha PO3BUTOK iH(POpPMALIHHOIO CyCHiIbCTBAa Ta BCi€i MOB'I3aHOT 3 HUM iH(PPACTPYKTYpH.
Cy4acHuii Typu3M 0a3yeThCsl HA BUCOKOMY PiBHI PO3BUTKY TPaHCIIOPTY, COLIaibHOI ChepH Ta NOCIYT, 1110, B KIHLIEBOMY
paxyHKy, IEpeTBOPIOE HOro y BHUCOKONPUOYTKOBY raiy3b €KOHOMiku. JlocmipkeHHs, mpoBeneHi BcecBiTHBOIO
TypuctHyHolo opranizauieto (COT), mokasywoTh, M0 CTaH CBITOBOI iHAYCTpii Typu3My, HE3BaKaroud Ha 00'€KTHBHI
TPY/HOIL OCTaHHIX POKIB, B IIJIOMY CTaOLIbHUM, | MPOMHUCIIOBICT MIATPUMYE MO3HIIIT HAHOIIBIIOT0, BUCOKOIOXITHOTO
Ta MBHAKOTO PO3BHTKY, 3POCTAIOUHH CEKTOp CBiTOBOI ckoHOMikH. MeTa crarTi. Y CTaTTi MH HaMaraeMocs
NpOAHANI3yBaTH Ta OCMHCIHUTH JOCITI/DKCHHS MO0 NPIOPUTETHHX HANPSMKIB PO3BUTKY TYPHCTHYHOTO Oi3Hecy B
yMmoBax iHdopmauiiHoro cycminbctBa. IlpoGjema mocaidiKeHHs MOB'A3aHa 3 BIUIMBOM TypHU3My Ha JIIOJUHY Ha
JYXOBHOMY DiBHI Ta caMopealizamiero B iHGOpMaIifHOMY CYCITIIbCTBI Ta Tiro0aii3amii; po3rismaloThCs PU3HKH, SKi
MOXYTh BUHHKHYTH B PE3yJbTaTi peaii3allil MpOEeKTiB, IMOB’S3aHUX i3 TYPUCTUYHUM OOCIYroBYyBaHHSM. MeTor0
JOCITIJKEHHS € BHUSBIICHHS BILUTUBY TYpU3MY Ha JIIOIUHY B KOHTEKCTI riodaiizarmii Ta iHpopMaIiifHoro cycniiscTBa Ta
BU3HAYCHHS HAIIPSIMKIB PO3BUTKY TYpU3MY B iHQOpMaliiHOMY CYCHIIbCTBI Ta riioOainizauii. MeToam A0CTiIKeHHs],
SIKI BAKOPHUCTOBYBAJIUCh: TEOPETUYHHUI aHalli3, CHHTE3 Ta y3arajbHeHHs. Pe3yibTaTH: HaMideHi HampsMH PO3BUTKY
Typu3My B iH(opMaLifHOMY CyCIHiJIbCTBI Ta riiobajizailis, a caMe: akTHBHO aKTHBI3yBaTH TYPUCTUYHE 3aKOHOABCTBO,
CHPUSITH PO3BUTKY IisUIbHOCTI TYPHUCTHYHHMX OIEpPaTOpiB Ha DIBHI JEPKaBHUX CTPYKTYpP, CTHMYJIOBATH IPUBATHY
HINIaTHBY MICHEBHX TYPUCTUUHHUX (GipM, NPHUIUISTH OCOOJMBY yBary IIiJIBUIIEHHIO POJi TYypHUCTHYHOI O€3IeKH,
CIIPHATH PO3BUTKY HAYKOBOTO JHCKYPCY TYPH3MY, COPHSATH HOTIMOICHHIO B3a€MOIIT Ta Pi3HOMAHITHOCTI MiIIPUEMCTB,
JepKaBHAX Ta TPOMAJCBKHAX OpTraHi3aiii Ta o00'€qHAHb, CHOPUATH 3MIITHCHHIO COINAbHOI Opi€HTAaIlli TypU3MY,
JOCTYIIHOMY JUTS BCIX BEPCTB HACENICHHS, BUBYUTH JIOCBiI KpaiH, SKi aKTHBHO 3aiMAIOTHCS TYPUCTHYHUM Oi3HECOM.

Karuosi cioBa: iHQopMariiiHe cycmisbCTBO, MPOIEC CIUITKYBaHHS, €EKOHOMIYHHAN (DEHOMEH, PO3BHTOK TYypH3MY,
MDKKYJIBTYPHE CIIJIKYBaHHS, IaJIOT KYJIbTYp, BHYTPILIHS KYJIbTypa, CaMOpeai3amis 0COOUCTOCTI.
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OonTUMM3AONA PAZBBUTUA TYPUCTUYECKOI'O BU3HECA B YCJIIOBUSAX
IHOOPMAIIMOHHOI'O OBHIECTBA

AKTyﬂJII)HOCTb HCCJIeI0OBAHUA COCTOUT B TOM, YTO CEroaHsA TYpPU3M CTAaHOBUTCH HEOTHEMJIEMOM YaCThIO
CTaOUIBLHOTO K CTPEMUTECIIbBHOTO pa3BUTUA Ka)K,Z[Oﬁ CTpaHbl MHpPA, MMOCTOJIBKY €CTh OAHUM U3 HauOolee JUHAMHYCCKHUX
U BBI'OJHBIX CpE€Au BCEX 0Tpacnei/'1 MHpOBOﬁ 9KOHOMMKH, COIICfICTByeT YCUICHUIO W PpaclHpOCTPAHCHHUIO
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9KOHOMHYECKHX, CONMANBHBIX U KyIbTYpHBIX CBsi3eil. B coBpeMeHHOM MHpe Typu3M paccMaTpUBAeTCA KaK BayKHBIA
COLMATBHO-?)KOHOMHYECKHH (PCHOMEH, KOTOPBI HEMOCPEICTBEHHO M OINOCPEIOBAHHO BJIMAET HAa pa3BHUTHE
nH(OPMAIMOHHOTO OOIIEeCTBa U BCEH CBA3aHHOW ¢ HUM HMHGpacTpykTyphl. COBPEMEHHBIM Typu3M Oa3upyeTcsl Ha
BBICOKOM YPOBHE Pa3BUTHUS TPAHCIIOPTA, COIMATBHON c(EpBl M YCIYT, YTO, B KOHEYHOM CYEKTE, NMPEBPAIIAET €T0 B
BBICOKOTIPHOBITFHYIO OTpAacilb SKOHOMUKH. VccienoBaHus, poBeaeHHbIe BceMupHO# TypHCTHYECKOW OpraHu3annei
(BTO), cBUAETENBCTBYIOT, YTO IIOJIOKCHHE MHPOBOM WHAYCTPHH TypuU3Ma, HEB3Wpas Ha OOBEKTHBHBIC TPYIHOCTH
MOCJIEAHUX JIET, B LEJIOM CTa0WIbHOE, ¥ NPOMBIIUICHHOCTh MOJJICPKUBACT MO3UIMUH CaMOro BBICOKOTO,
BBICOKOIIPHOBUIBHOTO U OBICTPOTO Pa3BUTHS, YBEIMUUBAIOLIETOCS cekTopa 3KOHOMHKH. Llesan crarbm. B cratbe Mbl
MIBITAEMCST [IPOAHAIIM3UPOBATh M OCMBICIUTH HCCIIEAOBAHUS OTHOCHUTENIBHO NPHOPUTETHBIX HAIPaBICHUN Pa3BUTHS
TypHCTHYECKOro OM3HEca B YCIOBHAX MH(pOpManuoHHOro obmiectBa. [IpobieMa MccienoBaHus CBsI3aHA C BIUSHHEM
Typu3Ma Ha 4eJOoBeKa Ha JyXOBHOM YPOBHE M CaMOpealn3aluio B MH()OPMALMOHHOM OOIIECTBE M III0OalM3aluiy;
paccMaTpuMBalOTCsl PUCKH, KOTOpBIE MOTYT BO3HHMKHYTH B pe3yJbTaTe peaIM3allid IPOEKTOB, CBS3aHHBIX C
TypHUCTHUYECKAM oOcmykuBanueM. Lle/1b1o Hccae0BaHUs €CTh BBIIBICHNE BIMSIHUS TypH3Ma Ha YEIOBEKA B KOHTEKCTE
riobanu3anu 1 HHOOPMAITOHHOTO O0IIecTBa M ONPEeIeHIe HAIPABICHUI Pa3BUTHSA Typu3Ma B HH(OPMAIIHOHHOM
oOmecTBe U Tnodanmm3anuu. MeToabl HCCIeA0BAHUS, KOTOPHIE HCIIOJIB30BAINCH: TEOPETUUECKUH aHAIN3, CHHTE3 U
o0o0menne. Pe3ynpraTel @ HaMEUCHHBIC HAINPABICHHUS pa3BHTHS Typu3Ma B WH(GOPMAIMOHHOM OOIIECTBE U
rI00anu3aniy, a UMEHHO: aKTUBHO aKTHBH3MPOBATH TYPHCTHYECKOE 3aKOHOAATEIHCTBO, COACHCTBOBATH PA3BUTHIO
JEATEIPHOCTH TYPHUCTHUECKHX OMNEpPaTopoB Ha YPOBHE TOCYNApCTBEHHBIX CTPYKTYP, CTHMYJIHPOBATh YacCTHYIO
WHHUIUATUBY MECTHBIX TYPUCTHUECKHX (DHUPM, NMpHAENSITh 0COOCHHOE BHMMAHHE IOBBIILICHUIO POJM TYPHUCTHYECKOM
0€3011acHOCTH, CO/ICHICTBOBATh PAa3BUTHIO HAYYHOT'O JHCKypca TYpU3Ma, COAEHCTBOBATh YIITyOIEHHIO B3aUMOCHCTBHS
U pa3HOOOpa3uio MPEANPUATHI, TOCYIAPCTBCHHBIX M OOIIECTBCHHBIX OpraHH3alui U OOBCIMHCHUMN, CONCHCTBOBATH
YKPECIUICHUTIO COHHaHbHOﬁ OpuC€HTAllUM TYypuU3Ma, AOCTYIHOTO Jid BCEX CJIOCB HACCJICHHA, HM3y4YaTb OIIBIT CTpaH,
KOTOpBIE aKTUBHO 3aHUMAIOTCS TYPUCTUYECKUM OU3EHECOM.

KaroueBble ci10Ba: HHPOPMAIMOHHOE OOIIECTBO, TIpoIiecC OOIIEHHWsS, SKOHOMUYECKHH (EHOMEH, pa3BHTHE
TypHU3Ma, MEXKYJIbTYPHOE OOIIEHHE, TUAJIOT KyJIbTYp, BHYTPEHHSA KyJIbTypa, CAMOPEATN3aIHs JINIHOCTH.
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